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Hello. My name is . I'm calling for National Opinion Surveys. We are conducting a public
opinion survey among more than 500 Americans between the ages of 18-30 and | would like to ask
you some questions. We are not selling anything, and | will not ask you for a contribution or
donation.

1. Does someone live at this address who is between the ages of 18 and 30, but NOT older
than 307

YES: Repeat introduction for respondent and continue.

NOT HOME: Schedule call-back.

AWAY AT SCHOOL: Ask for forwarding number: “We're doing a survey for a non-profit
organization on attitudes of young adults. Would you be willing to provide the phone
number of the young adult who lives here, so we can include him/her in the survey?”
NO: TERMINATE

2. In what month and year were you born?
TERMINATE IF BORN BEFORE NOVEMBER 1975 OR AFTER NOVEMBER 1988

Total Registered Not Registered
N= 507 402 105
Age of respondent
L7-19 o 15 13 22
20522 25 24 30
2325 20 21 19
26-30 .. 40 42 29
Gender of respondent
1Y = o SRR RR 49 46 59

WOMEBN ... 51 54 41
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3. Generally speaking, do you think things in the country are going in the right direction, or do
you think things are pretty seriously off on the wrong track?

[IF ANSWER:] Do you feel that way strongly or not strongly?

Strongly - Right direction...........ccccccoeiiiiiiiieninnnn, 15 15 16
Not strongly - Right direction..............cccccceeiiinnee. 13 13 15
Not strongly - Wrong track ...........ccccuviiiiiiiiinnnnn. 20 22 14
Strongly - Wrong track ..........ccceeeeeeieiiiiiiiiinneeeees 43 45 36

(AONM'E KNOW) ..o 8 5 20
RIGHT DIRECTION .....ooiiiiiiiieree e 29 28 31
WRONG TRACK ... 63 67 49

4. | am going to read you a list of concerns that some people have. Please tell me which one

of these you would most like Congress to do something about?

READ AND RANDOMIZE:

GAS PrICES .eveieeeeiiitiiiee e ettt e e 19 18 20
EdUuCation .........cuviiieiiiei 15 15 16
Jobs and the economy .........cccooiiiiiiiiiiiiiiiiieee. 12 13 11
1= Lo [P PP PPPPPPPP 10 11 8
IMMIGration ..........eeeiiiiiiiii e 8 8 9
Health care and prescription drugs.........cccccceeeeuvneee. 8 9 4
Government corruption and reform................cceeee. 6 6 7
Social Security and retirement............ccccceveeeeeiinnee, 6 5 10
TAXES. ceiieeieeeitere ettt 3 4 1
The federal budget deficit ...........ccovveereeiiiicciiieen, 3 3 1
MOral ValUES .........eeeiiiiiiiiiiieeee e 3 2 5
GaY NGNS ..o 2 2 4
Terrorism and homeland Security ............cocccvveeeeenn. 2 2 2
College 10ans ... 2 1 3
(ON't KNOW) ..o 0 0 0

5. And which party — [ROTATE] — the Democratic Party or the Republican Party — do you
think would do a better job addressing that issue?

DEemMOCIAL........eeieeeeeeeee e 49 51 40
Republican ... 28 28 28
(A TCT11 1= ) I PSR 13 12 15
(DOt .. 1 1 0
(dON't KNOW) ..o 10 8 17

Lake Research Partners and The Tarrance Group
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6. Often, things come up and people are not able to vote. Would state or local records show
that you are currently registered to vote or like many others are you not registered
to vote at this time?

Yes, registered ... 79 100 0
NO, NOt registered..........oocuveieeiieiiiiieeeeee e 18 0 89
(iNeligible) oo 1 0 3
(dON'E KNOW) ..o 2 0 8

ASK ONLY IF NOT REGISTERED TO VOTE IN Q6
7. Whatis the likelihood that you will register to vote for the election this NOVEMER for U.S.
Congress and other local offices — are you extremely likely, very likely, somewhat
likely, or like many other people who are not yet registered to vote are you not very
likely at all to register to vote?

Extremely KelY ... 30 30
Very IKelY ..o 17 17
Somewhat liIKely ..., 20 20
Not very likely at all ..........c.oeeeeeiiiiii 33 33

(dON'E KNOW) ..o 0 0
LIKELY et 47 47
NOT LIKELY i 53 53

RESUME ASKING ALL
8. What is the likelihood that you will vote in the NOVEMBER election for U.S. Congress and
other local offices — are you extremely likely, very likely, somewhat likely, or not
very likely at all to vote?

Extremely KelY ... 53 61 22
Very IKelY ..o 20 21 17
Somewhat liIKely ..., 13 11 21
Not very likely at all .........cccevveveeeiiiieeee e 13 6 39

(dONM'E KNOW) ..ot 1 1 1
LIKELY et 73 82 39
NOT LIKELY oot 26 17 60

9. Have you heard from any of your friends or family members about the upcoming elections
in November?
IF YES: Was that from a friend or a family member, or both?

Family member ... 8 9 3
FrEeNd ..o 4 3 6
Both friend and family member............ccccccooennne 21 23 10
NO, NONE....coiiiiiiiieeie e 51 48 63

(ON't KNOW)....eeiieeeeee e 16 16 17

Lake Research Partners and The Tarrance Group
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Now I'd like to ask you about some public figures and organizations. For each one, please tell me
whether you have a VERY favorable, SOMEWHAT favorable, somewhat UNFAVORABLE, or
VERY unfavorable impression of that person.

If you haven't heard of the person {6}, or if you don't know enough about that person to have an
impression {5}, just say so and we will move on.

[READ NAME] Do you have a VERY favorable, SOMEWHAT favorable, somewhat
UNFAVORABLE, or VERY unfavorable impression of [NAME]?

RANDOMIZE LIST:

10. _George Bush
Very favorable ... 18 19 11
Somewhat favorable ... 17 17 20
Somewhat unfavorable ............ccccccoiiii, 15 14 21
Very unfavorable ... 45 46 39
(NO OPINION) ..cciiiiiiiiee e 5 4 9
(Never heard) .......c.uuueeiiiiiiiiiie e 0 0 0
FAVORABLE.........ccoiiiiiieiiiiee e 35 36 31
UNFAVORABLE ......coitiiiiiiiiee e 60 60 61
11. _John McCain
Very favorable ... 14 15 8
Somewhat favorable ... 29 31 23
Somewhat unfavorable .............cccccoiiii, 7 8 4
Very unfavorable ... 7 8 5
(NO OPINION) ..cciiiiiiieie e 24 22 33
(Never heard) .......ccceveveeiiiiiieee e 18 16 27
FAVORABLE.........cooiiiiiiiiiiee e 43 46 31
UNFAVORABLE ......coiiiiiiiiiieecieee e 14 16 9
12. _Hillary Clinton
Very favorable ... 23 25 17
Somewhat favorable ... 27 28 25
Somewhat unfavorable ............cccccceiiiiii, 14 13 16
Very unfavorable ... 23 24 19
(AN (o2 o] o1 1o ) SRR 12 9 22
(Never heard) .......cccveevieeiiiiieeec e 1 1 0
FAVORABLE.........ccoiiiiiiei it 50 52 43
UNFAVORABLE ......coiiiiiiiiiieciieee e 37 37 35

Lake Research Partners and The Tarrance Group
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13. _SSA: The Republican Party

Very favorable ..o
Somewhat favorable ...
Somewhat unfavorable ............cccccciiiiii,
Very unfavorable ...
(NO OPINION) ..ot
(Never heard) ..........eeeevieiiiiiii e

FAVORABLE.......ccooiiiieie e
UNFAVORABLE ...

14. _SSB: The Democratic Party

Very favorable ...
Somewhat favorable ...
Somewhat unfavorable ............cccccciiiiii,
Very unfavorable ...
(NO OPINION) ..ot
(Never heard) ..........eeeevieiiiiiii e

FAVORABLE.......c.coiiiiiiieie e
UNFAVORABLE ..o

Lake Research Partners and The Tarrance Group
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15 6
22 41
22 14
29 12
12 25

0 2
37 a7
51 26
27 22
36 34
18 8
11 10

9 27

0 0
62 55
29 18
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For each of the following people or organizations please tell me if you strongly approve, somewhat
approve, somewhat disapprove, or strongly disapprove of the job they are doing: [RANDOMIZE
LIST]

15. _George Bush, as President
StroNgly @apProVe. ... ....eeeiiiiiiiiiiiieeee e 17 17 14
somewhat apProVe........cooooiiiiiiieiiee e 18 18 15
somewhat diSapprove .........occcveeeeiieeiiiniiiiieeeeeees 17 16 23
strongly diSAPPrOVE ......cceeeevviiiviiieeeeeeeeciieeee e e 46 48 42
(AON't KNOW) ..o 2 1 6
APPROVE ..ot 35 36 29
DISAPPROVE .......ooiiiiieiriiisie e 64 63 65
16. _SSA: The United States Congress
StrONglY @PPrOVe........uiiiiiiie e 8 7 11
somewhat apProVe ... 40 39 41
somewhat diSapprove .........occcveeeeiieiiiiiiiiieee e 25 27 17
strongly diSAPPrOVE ......ccoeeeiiiiiiiiieieeee e 18 18 18
(AON't KNOW) ..o 9 7 14
APPROVE ..ottt 48 47 52
DISAPPROVE .......ooiiiiiiiii i 43 46 34
17. _SSB: YOUR member of Congress
StroNgly @apProVe. ... ....eeeiiieiiiiiiiieee e 16 15 20
somewhat apProVe ..o iiiiiieeie e 38 39 33
somewhat diSapprove .........occcveeeeiieiiiiiiiiieee e 16 15 19
strongly diSAPPrOVE ......ccoeeeiiiiiiiiieieeee e 10 10 11
(dON't KNOW) ..ceeei e 20 21 17
APPROVE ..ot 54 55 53
DISAPPROVE .......ootiiiieiei i 26 25 30
18. How closely would you say you have been following the elections this year for U.S.
Congress, — extremely closely, very closely, somewhat closely, a little closely, or not at all
closely?
Extremely CloSely ... 5 6 1
VEry ClOSEIY ....uuveiiiiiiiiiiee e 9 11 2
Somewhat ClOSElY ......coveeiiviiiiiiiiiie e, 32 33 29
Allittle ClOSEIY ..vvvvveeeiceeee 24 25 21
Not closely at all........ccooovcvviieeeeeiiiieeee e 28 23 a7
(dONM'E KNOW) ..ot 1 1 0
CLOSELY ..ttt 15 18 3
NOT SO CLOSELY ....ooiiiiiiiiiie e 85 82 97

Lake Research Partners and The Tarrance Group
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19. And if the election for U.S. Congress were held today, would you vote for
[ROTATE!]
_the Republican candidate,
OR
_the Democrat candidate,

or are you undecided?
[IF CANDIDATE:] Would you say you support that candidate strongly or not so strongly?

[IF UNDECIDED:] Well, if the election were today and you HAD to decide, which way
would you lean?

Republican — Strong .......ccccccevee i 17 19 11
Republican — Not-SO-StroNg........cccooecvvveeveeeeeecicnnnee, 2 2 2
undecided — lean Republican............cccccceveeeviinnnen, 6 6 8
Democrat — StroNg.......cceeveveieiiiiiiiiieiiieieeeeeeeeeeeeeeee 29 33 16
Democrat — NOt-SO-StrONg ......cccevvvirieiiieiiiiieieiiieeeeee, 5 4 7
undecided — lean Democrat..........cccooeeuviveeeeeennnns 11 10 13
Undecided ..........ooeeeiiiiiiiiiieee e 30 26 43
REPUBLICAN ...ttt 26 27 20
DEMOCRAT ..ottt 45 47 36

Lake Research Partners and The Tarrance Group
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SPLIT SAMPLE A

Now, | would like to read you a list of issues that some people have said are important for the
Unites States Congress to deal with. Please listen as | read the list and tell me, for each one, who
would do a better job of handling this issue -- (ROTATE)

- the Republicans in Congress

or

- the Democrats in Congress.

Here is the first one:

(READ LIST & RANDOMIZE)

20. _Warinlraq

GOP e 35 36 32
DEMS ... 42 47 23
NEITHER ...t 12 10 18
UNSURE ... 11 7 27
21. _Health care

GOP e 24 23 30
DEMS ...ttt 61 66 42
NEITHER ..ottt 7 7 9
UNSURE ...ttt 8 5 19
22. _Creating Jobs

GOP e 30 30 26
DEMS ... 53 54 47
NEITHER ..o 7 7 6
UNSURE ...t 11 9 21
23. _Immigration

GOP e 39 38 42
DEMS ...ttt 38 40 30
NEITHER ...t 10 11 8
UNSURE ... 13 11 20
24 _Cleaning up corruption in Washington

GOP 24 25 22
DEMS ...ttt 43 45 33
NEITHER ..ot 20 20 23
UNSURE ...ttt 13 10 22
25. _Homeland security and terrorism

GOP 51 51 49
DEMS ... 32 34 24
NEITHER ..o 8 7 12
UNSURE ...ttt 8 7 15

Lake Research Partners and The Tarrance Group
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26. _College affordability

GOP 20 18 25
DEMS ...t 61 64 49
NEITHER ...t 8 8 8
UNSURE ...t 12 10 17
27. _Taxes

GOP e 36 37 29
DEMS ...t 45 46 44
NEITHER ..o 9 9 8
UNSURE ...t 10 8 19
28. _The federal budget deficit

GOP e 28 28 29
DEMS ...ttt 47 52 27
NEITHER ..ot 10 9 14
UNSURE ...t 15 11 30
29. _Gas prices and energy

GOP 23 25 17
DEMS ... 55 57 46
NEITHER ...t 11 10 15
UNSURE ... 11 8 21

[SPLIT SAMPLE B]

Now, | would like to read you a list of issues that some people have said are important for the
Unites States Congress to deal with. Please listen as | read the list and tell me, for each one, who
would do a better job of handling this issue -- (ROTATE)

- President Bush

or

- the Democrats in Congress.

Here is the first one:

(READ LIST & ROTATE)

30. _Warinlraq

BUSH ..o 34 35 28
DEMS ... 53 54 51
NEITHER ...t 8 7 10
UNSURE ...ttt 6 5 10
31 _Health care

BUSH ..ot 24 25 24
DEMS ... 61 61 58
NEITHER ..o 6 6 2
UNSURE ...ttt 9 8 16

Lake Research Partners and The Tarrance Group
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NEITHER
UNSURE

NEITHER
UNSURE

NEITHER
UNSURE

NEITHER
UNSURE

_Creating Jobs

Lake Research Partners and The Tarrance Group
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29
59

35
49

28
48
16

45
45

20
64

40
51

21
58
11
10

21
59
11

20
56

18

34
32
14
20

25
46
11
18

49
24
14
12

69

22

31
51

10

24
49

18

19
61

12
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Now | want to read to you a list of statements about candidates for U.S. Congress. For each one |
want you to tell me how convincing a reason it is to support that person for Congress. Use a ZERO
to TEN scale where 10 means extremely convincing and zero means not at all convincing, you can
use any number in between.

PROBE: On a scale from 0 to 10, how convincing of a reason is that to support that person?

READ AND RANDOMIZE LIST

40. _SSA: A candidate who believes we should get out of Irag today.

MEAN ..ot 5.9 5.9 5.6
10 — Extremely conViNCiNg .......cccovvvvvveeeeeeeesieinnnne 29 31 21
B0 11 12 10
B 7 ettt a e 14 13 18
LSRR 11 9 18
04 e 34 35 29
[T 0 1 A2 1 1 1 1 5

41. SSB: A candidate who believes we cannot pull out of Iraq right now, but who believes we
should create a transition strategy with certain dates once goals are met.

MEAN ..ot 6.5 6.7 6.0
10 — Extremely ConVIiNCING ....ccceeevviivvieeeeeeee e 19 20 15
B0 it 22 23 16
B 7 ettt a e 25 26 19
LSRR 14 12 20
04 e 18 17 23
1o 0 1 A2 1 1 3 1 7

42. A candidate who calls for energy independence and wants to invest in sustainable and
renewable energy

MEAN ..ot 7.4 7.5 7.2
10 — Extremely ConVIiNCING .....ccceevvvivvveeeeeeeeeieeneee 28 28 28
B0 it 30 31 24
B 7 ettt e 19 19 17
LSRR 12 13 11
04 e 10 9 15
1o 0 1 A2 1 1 1 0 5

43. _A candidate who wants to make the federal tax cuts permanent because people know
better than the government how to spend the money they earned.

MEAN ..ot 5.8 5.9 55
10 — Extremely CONVINCING .....cccoovviiiiiiieieeeeiiieee 15 16 13
B0 e 17 18 13
B 7 e 21 20 22
D e 15 15 16
02 e 30 30 31
DONTKNOW ... 2 1 5

Lake Research Partners and The Tarrance Group
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44. A candidate who supports increased funding for student aid programs like the Pell grant in
order to expand access to college and training

MEAN ..o 7.4 7.4 7.4
10 — Extremely CONVINCING .....cccoovviiiiiiiiieeeeiiieee 29 28 31
B0 e 25 27 20
B 7 e 23 22 23
D e 10 10 10
0-4 oo 11 12 10
DON'EKNOW ..o 2 1 5

MEAN ..ot 7.4 7.4 7.6
10 — Extremely CONVINCING .....cccoovviiiiiiieieeeeiiiiee 30 31 29
B0 e 29 28 31
B 7 e 16 16 16
D e 11 10 11
02 e 13 15 9
DON'EKNOW ..ot 1 1 4

46. _A candidate who wants to end the tax breaks for businesses that move jobs overseas,
and pass tax breaks for companies that create good paying jobs here

MEAN ..o 6.6 6.7 6.2
10 — Extremely CONVINCING .....cccoovviiiiiiiiieeeeiiieee 22 23 19
B0 e 24 25 17
B 7 e 23 23 23
D e 11 10 12
0-4 oo 19 18 22
DON'EKNOW ..o 2 1 7

Lake Research Partners and The Tarrance Group
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47. _SSA: A candidate who calls for reforming Social Security so that young people can invest
a portion of their earnings and have more control over their retirement

MEAN ..o 6.7 6.8 6.3
10 — Extremely CONVINCING .....cccoovviiiiiiiiieeeeiiieee 25 27 17
B0 e 21 20 23
B 7 e 20 20 20
D e 14 14 17
0-4 oo 18 18 21
DON'EKNOW ..o 1 1 2

48. _SSB: A candidate who opposes privatizing Social Security so that workers have a
guaranteed benefit when they retire rather than risking it in the stock market

MEAN ..o 6.7 6.6 6.9
10 — Extremely CONVINCING .....cccoovviiiiiiiiieeeeiiieee 23 23 23
B0 e 22 22 21
B 7 e 20 20 21
D e 15 15 18
0-4 oo 18 20 11
DON'EKNOW ..o 2 1 7

49. _SSA: A candidate who believes our major crisis is a decline in morality and values

MEAN ..o 5.7 5.6 5.9
10 — Extremely CONVINCING .....cccoovviiiiiiiiieeeeiiieee 18 18 18
B0 e 16 17 16
B 7 e 17 17 17
D e 12 11 18
0-4 oo 33 35 25
DON'EKNOW ..o 3 2 7

MEAN ..ot 6.2 6.2 6.3
10 — Extremely CONVINCING .....cccoovviiiiiiieieeeeiiiiee 12 13 10
B0 e 23 22 27
B 7 e 21 22 16
D e 23 22 27
0-4 oo 18 19 13
DON'EKNOW ..o 3 2 7

Lake Research Partners and The Tarrance Group
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Here are some things people your age do to stay connected to friends and family and to keep
informed. For each one, please tell me whether that is something you do at least once a day, a
couple of times a week, once a week, or less than weekly.

[CODE “don’t have/no access/never heard of as 6]

(READ LIST & ROTATE)

51. _Send a text message from your cell phone

DallY .t 27 27 26
Couple of times a WeekK..........ceeeeiiiiiiiiiiiiiiiees 10 11 4
WEEKIY....coii 6 6 7
Less than weekKly ... 19 19 23
(DON't KNOW) ..o 3 3 3
(Don’t have /No access /Never heard of) ............. 35 35 38
Daily, couple of times aweek ........cccccvvveveeeviennnee, 36 38 30
Weekly, less than weekly..........ccccoveveeeiiiiiiiinnn.n. 26 25 30
52. _Check your email

DAY .t 62 65 49
Couple of times a WeekK..........ceevieeiiiiiiiiiiiiieeees 12 13 9
WEEKIY ..o 9 8 12
Less than Weekly ... 5 5 8
(DON't KNOW) .. 0 0 1
(Don’t have /No access /Never heard of) .............. 11 8 22
Daily, couple of times aweek ........cccccvvveveeeviennnee, 74 79 57
Weekly, less than weekly..........ccccovvvveeiiiiiiinnnnnn. 14 13 20
53. _Use the Internet

DAY .t 70 73 59
Couple of times a WeekK.........cceeeeeieiiiiiiiiiiiieeees 11 12 9
WEEKIY....coii 6 7 6
Less than Weekly...........ooocvvieeeieee i 4 4 8
(DON't KNOW) ..t 0 0 0
(Don’t have /No access /Never heard of) ................ 8 5 18
Daily, couple of times aweek ........cccccvevvveeevicnnnen. 81 84 68
Weekly, less than weekly..........ccccooevveeiiiiiiinnnn.n. 11 10 14
54. _Read a blog online

DAY .t 14 15 10
Couple of times aweek.........ccccceeeiiiiiiiiiiie 9 9 8
WEEKIY....coiieee e 10 10 10
Less than weekKly..........ooocvvviieieei i 25 25 24
(DON't KNOW) ..t 6 6 7
(Don’t have /No access /Never heard of) .............. 35 34 41
Daily, couple of times aweek ........cccccvvveeeeevicnnnen. 23 25 18
Weekly, less than weekly ..., 35 35 34

Lake Research Partners and The Tarrance Group
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55. _Download podcasts

D= V] SRR 3 4 2
Couple of times aweekK.........ccccceeviiiiiiiiiiie 3 3 4
WEEKIY....coii 5 6 1
Less than weekKly ... 22 23 22
(DON't KNOW) .ottt 8 9 7
(Don’t have /No access /Never heard of) .............. 58 56 64
Daily, couple of times aweek .........cccccveveeeeeiiinnnee, 7 7 6
Weekly, less than weekly..........ccccovevveeiiiiiiiiinnnnn. 27 28 23
56. _Visited Facebook.com or MySpace

DAY «eeeereeee e 18 18 17
Couple of times aweek..........ccccceeeviiiiiieeiie 8 8 8
WEEKIY....coii 8 7 9
Less than weekKly..........oooiiiieiiiiiiiiie 20 20 20
(DON't KNOW) .t 5 5 4
(Don’t have /No access /Never heard of) .............. 41 41 42
Daily, couple of times aweek ........cccccvevvveeeviinnnen, 26 27 24
Weekly, less than weekly..........ccccovvvveeiiiiiiinnnnnn. 28 27 29
57. _Use IM, or an instant messaging service

DallY .ot 28 29 25
Couple of times aweek.........ccccceeeiiiiiiieiiiei 8 8 10
WEEKIY....coie e 8 8 12
Less than weekKly ... 20 20 19
(DON't KNOW) .ttt 4 4 3
(Don’t have /No access /Never heard of) .............. 31 31 31
Daily, couple of times aweek ........cccccvvveveeeviennnee, 37 37 35
Weekly, less than weekly..........ccccvevveeiiiiiiiinnnnn. 28 27 31

Lake Research Partners and The Tarrance Group
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Here are some ways candidates and political organizations might be in contact with people like you.
For each one, please tell me whether you would be more or less likely to pay attention to that
candidate or organization if they communicated with you in this way. If receiving communication in
this way is something that would turn you off to the candidate or organization please say so and we
will move on.

[PROBE: Would you be much more likely, somewhat more likely, somewhat less likely, or much
less likely to pay attention if they communicated with you in this way?]

[ROTATE Q.58-Q.65]
58. Sending you weekly text message campaign updates
to your cell phone or other handheld device.

Much more lKely ..o 8 8 9
Somewhat more liKely ... 9 8 13
Somewhat less liKely ..., 16 15 18
Much 1€SS lIKElY .....cooeeiiiiiiii e 37 37 35
TUMN OFf e 25 27 18
(DON't KNOW) .t 5 4 7
MORE LIKELY .oiitiiiiieiree e 18 16 22
LESS LIKELY, TURN OFF.......cccociiiiiiecireeeieene 78 79 71

59. Having a weblog geared toward people like you with
messages about issues that interest you

Much more lKely ... 21 22 18
Somewhat more liKely ... 31 34 24
Somewhat less liKely ..., 16 15 22
Much 1€SS lIKElY .....cooeieiiiiiiie e 18 18 20
TUN OFf oo 7 7 8
(DON't KNOW) .. 6 5 9
MORE LIKELY ..oiitiiiiieiree e 53 56 41
LESS LIKELY, TURN OFF.......cocociiiiiinicieeeieene 42 39 50

60. Sponsoring a live online discussion where you can go
to ask questions of candidates

Much more lKely ... 28 28 30
Somewhat more liKely ..., 31 33 24
Somewhat less liKely ..., 14 13 15
MucCh €SS lIKEIY ....evvveeeeieiiieee e 16 16 15
TUMN Off e 7 7 6
(DON't KNOW) .. 5 4 10
MORE LIKELY ..oiitiiiiieiree e 59 61 54
LESS LIKELY, TURN OFF.......cccociiiiiiicieeeiene 36 36 37

Lake Research Partners and The Tarrance Group
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61. Sending you an email reminding you to vote on Election Day

Much more lKely ..o, 27 28 21
Somewhat more liKely ... 35 36 30
Somewhat less liKely ..., 11 10 14
Much 1€SS lIKElY .....ceveeeiiiiiiiee 14 13 20
TUN OFf oo 9 9 8
(DON't KNOW) .t 4 4 6
MORE LIKELY .oiitiiiiieiree e 61 64 51
LESS LIKELY, TURN OFF.......cccociiiiiiiiecireeeieene 34 32 42

62. Sponsoring an Internet banner ad on a website you visit frequently

Much more Kely ..o 12 12 15
Somewhat more liKely ..., 27 28 24
Somewhat less liKely ..., 22 22 26
Much 1€SS lIKElY .....cooeeiiiiiiii e 21 21 20
TUMN OFf e 12 14 7
(DON't KNOW) .t 5 4 8
MORE LIKELY .oiitiiiiieiree e 39 39 39
LESS LIKELY, TURN OFF.......cccociiiiiiecireeeieene 56 57 53

63. Sending you mail about the candidate’s Campaign

Much more lKely ... 22 23 14
Somewhat more liKely ... 36 36 37
Somewhat less liKely ..., 15 15 13
Much 1€SS lIKElY .....cooeeiiiiiiii e 15 15 16
TUN OFf oo 9 9 9
(DON't KNOW) .ot 4 2 11
MORE LIKELY ..oiitiiiiieiree e 58 59 52
LESS LIKELY, TURN OFF.......cccoiiiiiniec e 39 39 37

64. SSA: Sending you an email on issues that are important to you

Much more lKely ... 24 25 19
Somewhat more liKely ..., 38 41 26
Somewhat less liKely ... 9 8 16
Much 1€SS lIKElY .....ccoieiiiiiiiiie e 15 14 20
TUIN OFf e 10 10 9
(DON't KNOW) . 4 2 11
MORE LIKELY ..ooitiiiiierrie e 62 66 45
LESS LIKELY, TURN OFF.......cccociiiiiiiiecireeeieene 34 32 44

Lake Research Partners and The Tarrance Group
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65. SSB: Sending you weekly emails with news about
endorsement or other campaign updates.

Much more lKely ... 15 14 16
Somewhat more liKely ..., 29 31 21
Somewhat less liKely ..., 17 17 15
Much 1€SS lIKElY .....coeieeiiiiiiiiee 20 17 30
TUIN OFf Lo 15 16 12
(DON't KNOW) .ot 5 4 6
MORE LIKELY ..oiitiiiiieiree e 44 45 37
LESS LIKELY, TURN OFF.......cocoiiiiiiinicieeeieene 52 50 58

66. Do you have a cell phone?
IF YES: Is your cell phone your primary phone or not?

Cell phone IS primary phone .........ccccocciveeeiiennnn, 35 36 31
Cell phone IS NOT primary phone.........ccccccceeeenns 41 41 41
Cell phone —use equally.........ccccceeviiiiiiieeieeninne, 3 3 4
All having cell phone .........ccccoiiiiee, 79 80 76
NO Cell pPhoNe ......oevvvveeiii e 19 19 20

(don’t know/refused)........cccvveveeeiiiiiiiiieee e, 2 2 4
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Thank you. The few remaining questions are for classification purposes only.

67. Generally speaking, do you think of yourself as a Republican, a Democrat, an
independent, or something else?

[IF REPUBLICAN OR DEMOCRAT ASK:] Do you consider yourself a strong
(Republican/Demaocrat) or a not so strong (Republican/Democrat)?

[IF INDEPENDENT ASK:] Would you say that you lean more toward the Republicans or more
toward the Democrats?

strong Republican .........cccccoviiiiii e 18 20 9
not so strong Republican ............ccccoeeciieeeee i, 9 9 11
indep. leans Republican.........ccccccccovviiiieeeee e, 4 5 2
iNdepPendent ........cc.uvviiiie e 18 16 25
indep. leans Democrat........cccccveveeeeeiiiciineeeeeeeeenns 10 10 10
Not SO strong Democrat..............eeeeeeeieeiiniiiniiiiiiiienns 9 10 6
strong DemocCrat........cooooveiiiiie 20 22 11

AK/N@JOLNET ... 12 8 26
REPUBLICAN ...ttt 31 33 22
DEMOCRAT ...ooe ittt ettt 39 42 27
68. On political issues do you consider yourself a liberal, a conservative, or a

moderate?

(IF LIBERAL OR CONSERVATIVE:) Would you call yourself a strong (liberal/conservative), or
somewhat (liberal/conservative)?

(IF MODERATE:) Do you think of yourself as closer to being liberal or being conservative?

Strong liberal ... 14 15 10
Not strong liberal ... 10 10 8
Moderate - lean liberal ............cccoooveiviiiiinniiiee 9 9 6
MOErALe ......oevieiiiiie e 23 23 27
Moderate - conservative...........ccceeeeeviieeenniiiee e 11 11 13
Not strong CONSErvative ........cccceeevvecvvieeeeeeeeeeeeen 7 7 7
Strong CONSErVAtiVE ......ccceeiiiiiiiiiieeeeiiieiee e 16 16 13
(ORI e 1 0 2

(don't know/refused).........oooiiiiiiiiiiiiiiies 9 8 13
LIBERAL ...ttt 33 26 18
MODERATE ..ottt 23 43 46
CONSERVATIVE ...ooiiiiiiiieieee e 34 24 21
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Total

Registered

Not Registered

69. What is the last year of schooling that you have completed?

1-11thgrade...ccooocoveeeiiieeec e 4
High school graduate ...........cccccoeiviiiiiiiiieeiee 26
Non-college post H.S.(e.g. tech).......ccccccceiiiiinne 1
SOME COllEgE ..o 30
Associate’s degree (2 year college).........ooccuvvveeeeenn. 7
College graduate.........ccccoeeiiiiiieiiaeiniiiiieeee e 21
Post-graduate school ...........ccccceiiiiiiiiii e 7

(dON'tKNOW) .. 4

70. Are you currently a student? IF YES: Do you go to school full-time or part-time?

Full-time student..........ccccovviiieeiiiiiee e 29 28 32
Part-time student...........ccccoviiiiini 8 8 7
NOt & StUAENT......oeeiiiiiiii e 57 58 55
(dON'E KNOW) ..o 6 6 6
71. Are you employed full-time ?
Y B ittt 54 56 48
N o T PP PR 42 41 46
(AONM'E KNOW) ..ot 4 4 6
72. Are you married, unmarried living with partner, single, separated, divorced or
widowed?
MAITIEA ..o 36 39 24
Unmarried with partner..........ccccccviiiiiee e, 9 9 13
SINGIE e 46 43 54
Separated/diVorced ........cccooiiiiiiiiiieiieee e 3 3 3
WiIdOWED ... 2 2 1
(Don’t know/refused) ........cccvveeeeeeeeiiieee e 5 4 6
73. Do you have any children?
Y S it 41 44 29
NO ettt 55 53 65
(DONT KNOW) ...t 4 3 6
74. Do you consider yourself to be a born-again or evangelical Christian?
Born again/evangelical..........cccccccoviivveiieeeciiinnnnen, 36 38 30
NOt bOrN-again .......ccccevvviiiiiiiieee e a7 a7 48
(DON't KNOW) .ot e e 17 15 22
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75. Just to make sure we have a representative sample, could you please tell me
whether you are from a Hispanic, Latino, or Spanish-speaking background?

[IF“NO”, ASK:] What is your race - white, black, Asian, or something else?

LTAT A 1 (R 62 64 54
3 F= 1] 13 13 14
Spanish speaking/Hispanic........cccccccovecvvveeeeeennnnnns 15 14 20
NativVe AMEIICAN ....u.eiivieiiiieie e ee e 2 2 2
ASIAN oo 2 1 3

(O] 01T TR PUTTRP 1 1 0

(Don't know/refused) ........ccccceeeiiiiiiiiiieiieee 6 5 7

Region

New England........ccccceeviiiiiieiiiee e 5 4 8
Middle AtIaNtIC.........evveeeiiiiiiieee e 13 12 16
East North Central..........coooovvviiiieiiiiiieeeeeeeeeeees 16 16 13
West North Central.......ccooooevviievvieiiieeiieeeecee e 7 6 9
South AHANTIC ... 18 20 11
East South Central...........oooueeiiiiiiiiiee e 7 7 10
West South Central........ccoooovveiiiiiiieieieeeeeeeeeeeeen 11 11 10
1Y/ (0101 0] = 11 I 7 8 4
PaCIfiC..ccveeiiieeee e 17 16 20

That completes our public opinion survey. Thank you very much for your time and
cooperation, and have a pleasant (day/evening).
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